WHY YOUR WEBSITE ISN'T
BRINGING IN GLIENTS — AND
WHAT TO DO ABOUT IT ?

A no-fluff guide for practitioners in private practice



The Real Problem Isn't Your Website.
It's Your Words.

Most practitioners write their websites the way they were trained to think —
carefully, comprehensively, ethically.

But potential clients aren't reading carefully. They're scanning, anxious, comparing
five tabs at once. They need to feel one thing in ten seconds:

"This person understands me. I'm in the right place.”

If your website doesn't create that feeling fast — they leave. Not because your work
isn't right for them. Because your words didn't reach them.

The fix: Stop describing vour services. Start describing vour client's experience.



THE "ANY PRACTITIONER" PROBLEM

Read your homepage out loud.

Could any other practitioner in your city say the exact same thing?

' take a holistic approach to your wellbeing..."'T believe in treating the whole

person..."" My approach is warm, collaborative, and client-centered...”

A therapist could say this. So could a coach, a nutritionist, a yoga teacher.
‘These phrases aren't wrong. They're just invisible.

Your potential client is scanning five tabs at once, deciding in seconds. The
only thing that stops them is one sentence that makes them feel — this person

gets exactly what I'm going through.

That sentence exists for your practice. Most practitioners just haven't found it

yet.

The fix: One specific sentence that only vou could write. That's vour headline.



YOUR WEBSITE HAS ONE JOB

e Not to explain everything you do.
e Not to list every modality.
e Not to prove your credentials.

One job: make the right person feel safe enough to reach out
That means your website needs:

— A headline that speaks to a felt experience, not a service

— An About page that shows why you do this work, not just what

— One clear next step
— Not five options

The fix: Remove anything that doesn't help someone feel seen or safe



THE 5-POINT WEBSITE AUDIT

Read through your website and honestly answer these:

01
02
03
04

05

The 10-second test

Does a stranger immediately know who you help and how? Or do they have
to read three paragraphs to find out?

The "is this me?" test
Does your website sound like you — or like a generic practitioner
template?

The client test

Does your copy speak to how your ideal client feels — or just what services
you offer?

The trust test

Does your copy speak to how your ideal client feels — or just what services
you offer?

The next step test

Is it completely obvious what someone should do next — or do they have to
hunt for your contact details?

If you're nodding along to more than two of these — your website is quietly costing

you clients every week.



A website that works isn't louder. It isn't more aggressive. It's just

clearer.

It says the right thing to the right person at the right moment — and
makes it easy for them to take the next step.

If you'd like a fresh pair of eyes on your website — and a clear plan for
what to fix — that's exactly what we do at Mindful.

» Book a free call and let's take a look together.

SN @

W / info@mindfulpresence.in
mindfulpresence.in
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